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Tourism

Economics
Sipra Mukhopadhyay

About the Book
This book offers students of MTM, PGDTM and professionals in tourism an
excellent opportunity to comprehend the intricacies of tourism economics in a
manner required by them. The basic theories of micro economics have been
applied with practical illustrations drawn from the tourism sector. The book will
also provide useful knowledge to the candidates appearing for various interviews
in the tourism related organizations as well as people working in the tourism
industry. The quantitative and qualitative conclusions drawn from the
surveys/studies undertaken by the author, especially in Kerala and Manali in
Himachal, on various aspects of tourism as economic activities, will help the
readers get a clear picture of the industry at atomistic level. The main objective of
the present book is to recommend how economic theories can be applied to
improve decision making in policy matters. The book will also provide practical
information to the people working in the tourism industry.
Contents
Foreword, Preface, Acknowledgments 1. Introduction to Scope and
Methodology, 2. Industrial Transition Including Travel and Tourism Indian
Scenario, 3. Economic Planning of Tourism, 4. Concept of Economics and
Tourism Economics, 5. Demand Analysis, 6. Forecasting & Tourism,
7. Production Theory, 8. Cost Analysis, 9. Business Environment and Market
structure, 10. Pricing, 11. Promotional Activities, 12. Investment Decisions of
Cost Benefit Analysis, 13. Long-Term Planning and Decision, Risk Analysis,
14. Industry principles, Business Ethics and Economic Offences, Appendixes,
References, Index.
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TOURISM & HOSPITALITY

Geography and
Tourism Marketing
Ravi Sharma

About the Book
With global international tourist arrivals reaching one billion each year, and
growth only expected to increase, opportunities in the tourism industry are
endless. Yet many destinations and tourism businesses fail to achieve success.
Marketing is a major part of the problem, but it is also an integral part of the
solution. Today's traveler can virtually tour destinations at the touch of a finger,
communicate with distant islands on their way to the office and plan customized
adventures through simple online platforms. By failing to connect with and
captivate this virtual audience, many tourism enterprises are fighting an uphill
battle. A successful tourism business requires a brand that speaks to its target
markets, content that successfully generates potential clients and a level of
service that listens to customers' demands, all within ever diminishing budget
constraints. Inbound marketing—in contrast to outbound marketing—is based
on the concept of making your business easy to find and drawing customers to
your website through inspiring content. This is essential reading for Tourism
students, researchers and academics as well as those of Marketing, Business,
Events Management and Hospitality Management.
Contents
1. Introduction 2. Geography's Changing Role in Tourism Marketing 3. The
Barbados Case 4. Marketing European Tourism Products via Internet WWW
5. Current Uses an Experimental Application and Future Prospects 6. Geography
Marketing and the Selling of Places 7. Tourism Markets and Marketing in Sarawak
Malaysia 8. Marketing Strategies in Road-Side Attractions and Theme Parks
9. Auckland New Zealand as a Case Study 10. Measuring the Effectiveness of
Brochures 11. A Multi-Segmentation Approach of the Australian Nature Travel
Market 12. Determinants of Tourist Visits in Destination 13. Relationship Between
Destination Image Tourist 14. Role of Social Media Marketing in the Tourism
Industry
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Creative Tourism
Vikas Choudhary

About the Book
Tourists all over the world welcome unique creative experiences that enrich and
inspire them when they travel. This is called "Creative Tourism," and it is different
from other types of tourism. The Creative Tourism is considered a new generation
of tourism by involving the tourists themselves and the locals in the creation of the
tourist products (co-creation). Until five years ago the tourist was a creative
person who practiced an artistic activity in the country of residence and wanted to
improve it during the holidays (painting courses, dance, guitar, etc.), now there is
a new trend, so tourists generally add to their traditional program of visits more
creative and participatory activities, with the aim of living cultural and human
experiences. The growing demand for Creative Tourism arouses the interest of
the destination managers and local governments, seduced by the opportunity to
attract a high value tourism by simply fostering their intangible heritage
(workshops) and optimizing the use of existing infrastructures. The present book
should be required reading for students, all tourism and community / economic /
cultural development professionals, artists, and tourists who are seeking
destinations that offer customized, creative, experiential, authentic, and
meaningful experiences that are tied to the uniqueness and "spirit" of a place.
Contents
1. Introduction 2. Travel as Creative Trigger 3. Discovering the Deeper Meaning of
Tourism 4. Challenges in Developing Creative Tourism 5. Creative Tourism and
Community 6. Destinations of Creative Tourism 7. Creative Tourism Movement
8. Barcelona Creative Tourism 9. Creative Cities Networking 10. Dance and
Music Festivals 11. Magic City Santa Fe 12. Bridging the Artist-Tourist Gap
13. International Sports and Art Festival Events 14. Creative Tourism in India.
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Carbon Management
in Tourism
Multigating the impacts
on climate change

Stefan Gossling
SPECIAL
INDIAN
PRICE

About the Book
Climate change is one of the single most important global environmental issues
facing the world today and is emerging as a major topic in tourism studies.
Tourism is one of the world’s largest industries; it both contributes to, and will be
notably affected by, climate change. Given the emerging global legal frameworks
to reduce emissions of greenhouse gasses, growing costs of carbon and proenvironmentally orientated customers, carbon management in tourism is a
necessity. Tourism must take responsive actions to enable travel and tourism to
deliver the peak experiences that tourists seek with a lower carbon footprint.
Carbon Management in Tourism is the first book devoted to carbon emission
reductions and to showcase a wide range of practical mitigation measures. This
book provides a comprehensive overview by combining theory and practice of
climate change mitigation in global tourism, addressing various levels of scale,
such as global, national, and regional tourism systems, as well as individual
tourism businesses. It integrates a thorough scientific discussion of the causes
of emissions growth, along with an analysis of the major options to reduce
emissions, and state-of-the-art carbon management practices. Detailed case
studies provide examples of tourism businesses or destinations that have
successfully reduced emissions of greenhouse gasses, with consideration of
economic and socio-cultural issues integrated throughout.
This timely and important volume is essential reading for undergraduate and
postgraduate students as well as academic researchers interested in Tourism,
Environmental Management, Geography and Carbon Management.
Contents
1. Travel, Tourism and Carbon Management 2. Climate Change Mitigation:
Reasons for Advocacy 3. Climate Change: The Physical Basis 4. Climate Change
Mitigation 5. Tourism and Climate Change 6. Trends in Emission From Tourism
7. Understanding Emission Growth in Tourism 8. Mitigation: Systemic
Considerations for Restructuring 9. Mitigation: Technology 10. Mitigation:
Management 11. Mitigation: Education 12. Mitigation: Behavioural Change
13. Mitigation: Politics & Research 14. Planning for Change, Exploring Innovation
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Cases in

Sustainable Tourism

Irene M. Herremans
SPECIAL
INDIAN
PRICE

About the Book
Cases in Sustainable Tourism will prepare your students to become “problem
solvers” when faced with real-life decisions in the hospitality and tourism industry.
The book is equally valuable as a training tool for professional development
programs offered by corporations, professional associations, and park
personnel.
Contents
About the Editor, Contributors, Acknowledgments, Part I: Introduction to Cases
and Environmental Thought Leaders, Chapter 1. Overview of Cases and Their
Use in Experiential Learning, Chapter 2. UNESCO: World Heritage Convention
and Man and the Biosphere Programs, Part II: Traveling Responsibly, Chapter 3.
Implementing Ecosystem Management: Mount Assiniboine Lodge, Mount
Assiniboine Provincial Park, British Columbia, Chapter 4. Flying High: The
Airlines and the Environment—Freedom Airlines, Inc., Chapter 5. The Greening
of the Fairmont Palliser, Part III: Sustainable Nature-Based and Adventure
Tourism Activities, Chapter 6. The State of the Pacific Northwest Whale Watching
Industry, 1999, Chapter 7. Treadsoftly An Environmental Education Company
Inc.—The Environment and the Business of Backcountry Tours, Part 1:
Understanding Stakeholder Issues, Chapter 8. Treadsoftly An Environmental
Education Company Inc.—The Environment and the Business of Backcountry
Tours, Part 2: Creating Environmental Controls, Chapter 9. Canadian Mountain
Holidays: Risk Assessment and Management, Chapter 10. Ski Resorts:
Enjoyment versus Environmental Responsibility—Does There Have to Be a
Choice? Chapter 11. Vacations by the Sea: Troubled Waters, Chapter 12.
Yosemite National Park: Parks Without Private Vehicles, Chapter 13. Grand
Canyon National Park: Tourists by Land, Tourists by Air, Chapter 14. Addressing
Tourism Conflicts in Banff National Park: The Banff Bow Valley Round Table
Process, Chapter 15. A Journey to Define Sustainability: Waterton Lakes National
Park, Chapter 16. Costa Rica: Banana Plantations or Ecotourism, Chapter 17.
CAMPFIRE: A Sustainable Use of Wildlife Resources? Chapter 18. Ecotourism in
Extractive Reserves in Brazil, INDEX.
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TOURISM & HOSPITALITY

Economics of
Sustainable Tourism
Edited by
SPECIAL
INDIAN
PRICE

Fabio Cerina
Anil Markandya
Michael Mcaleer

About the Book
Tourism is one of the worlds largest industries and one of its fastest growing
economic sectors helping to generate income and employment for local people.
At the same time, it has many negative outsourced effects on the environment
and local culture. Achieving a more sustainable pattern of tourism development
is high on the global agenda aiming to meet human needs while preserving the
environment now and for the future.
The Economics of Sustainable Tourism aims to critically explore how tourism
economic development can move closer to a sustainable ideal from a firm
economic analytic anchor. Grounded in economic theory and application it
analyzes tourist’s satisfaction and impacts of tourism on the host community,
investigates the productivity of the industry and identify factors which could
increase economic and sustainable development such as trade relationships. It
offers further insight into how destinations sustainability can be measured,
economic benefits of a more sustainable destination and sets the agenda for
future research. The book includes a range of theoretical and empirical
perspectives and includes cutting edge research from international scholars.
This significant volume provides a new perspective on the sustainable tourism
debate and will be a valuable read for students, researchers, academics of
Tourism and Economics.
Contents
1: Time Series Modelling of Tourism Demand from the USA, Japan and Malaysia
to Thailand 2: Determinants of Tourist Satisfaction at Sun and Sand Mass
Destinations 3: Determinant Attitudes to Tourism in a Mass Tourist Destination: A
Comparative-Static Analysis 4: A Panel Data Analysis of Residential Water
Demand in a Mediterranean Tourist Region: the Case of Sardinia 5: Pollution
Adverse Tourists and Growth 6: On the relationship between tourism and trade
7: Evaluating Labour Productivity of Diversifying Rural Tourism: Evidence from
Japan 8: Clustering tourism destinations by means composite indexes of
sustainability 9: Equilibrium dynamics and local indeterminacy in a model of
sustainable tourism 10: How tourism can help preserve cultural heritage sites:
Constructing optimal entrance fee schemes to collect visitors’ WTP for the world
heritage site My Son in Vietnam
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Fundamentals of

Travel and Tourism
Arpita Mathur

About the Book
The book “Fundamentals of Travel and Tourism” is meant for students studying
the concept of tourism at an elementary level. This is the reason; each and every
concept of tourism has been explained in great detail and in the simplest manner
possible. The idea is to make the students understand the subject of tourism, its
interrelationships with other subjects, its operational aspects and many other
nuances.
The book has been written in simple language so that the students reading this
book for the first time do not feel overwhelmed by it. Not only meant for the
students of tourism, this book can also be read by people who are interested in
this sector and wish to know more about it. I have taken care that no slang or
jargons related to this industry are used in this book so as the understanding is
not hampered. The inclusion of tourism concepts is done in such a way that it
takes you step-by-step towards proper understanding of this concept.
Tourism is a complex process and various other subject streams such as
economics, management, psychology, sociology, environmental science, etc.
plays a role. I have also incorporated several appendices in the book to make it
more interesting as well enhances the knowledge of the reader. I sincerely hope
that the readers will enjoy reading this book and derive suitable benefits from the
same.
Contents
1. Conceptual Framework of Tourism and History of Tourism 2. The Construct of
Tourism—Objects of Tourism 3. Issues and Problems 4. General Effects of
Tourism 5. Tourism Resource Potential of India
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Heritage, Sport and Tourism
Sporting Pasts - Tourist Futures

Edited by
SPECIAL
INDIAN
PRICE

Sean Gammon
Gregory Ramshaw

About the Book
Sport heritage is increasingly being recognised as a potent instigator of tourism;
be it touring a historic stadium, visiting a sports hall of fame, or participating in a
sport fantasy camp, tourists now have a vast array of locations and options to
experience the sporting past. This book provides the first comprehensive
resource on sport heritage as a tourist attraction. Using theoretical and applied
studies from researchers in the United Kingdom, the Netherlands, Canada, the
United States, Australia, and New Zealand, this book finds that the sporting past
is a key component in tourism’s future.
The convergence of heritage, sport and tourism involves many different and
diverse fields, including sport tourism, heritage tourism, sport management, and
sports geography. This book will serve the needs of students, researchers,
industry practitioners in these fields, as well as those interested in sport heritage
as a tourist attraction.
This book was first published as a special issue of the Journal of Sport Tourism.
Contents
1. Introduction: Sport, Heritage and the English. An Opportunity Missed? 2. More
than just Nostalgia? Exploring the Heritage/Sport Tourism Nexus 3. Stadia Tours
and the Power of Backstage 4. Heritage, Sport Tourism and Canadian Junior
Hockey: Nostalgia for Social Experience or Sport Place? 5. Expanding the
Conceptualization of Nostalgia Sport Tourism: Lessons Learned from Fans Left
behind after Sport Franchise Relocation 6. The Sustainability of Sports Heritage
Attractions: Lessons from the Australian Football League Hall of Fame
7. Olympic Opportunity: Realizing the Value of Sports Heritage for Tourism in the
UK 8. The Spectacle of the Past: Leveraging History in Fenway Park and Camden
Yards 9. Sport, Nostalgia and Tourism Planning: The Case of the 2005 British and
Irish Lions Tour of New Zealand Conclusion: The Future of the Sporting Past
Gregory Ramshaw, Notes on Contributors, Index
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Industrial Tourism
Opportunities for City and Enterprise

SPECIAL
INDIAN
PRICE

Alexander H.J. Otgaar
Leo van Den Berg
Christian Berger
Rachel Xiang Feng

About the Book
Industrial tourism presents opportunities, both in terms of income and as a tool of
management, for individual firms who open their doors - and consequently their
local regions - to the public. But how can these opportunities be organised in a
way that enables both the city and the enterprise to take advantage? This book
analyzes the conditions for successful industrial tourism development using
case studies of Wolfsburg, Cologne, Pays de la Loire, Turin, Shanghai and
Rotterdam, and makes astute recommendations for cities and companies with
ambitions in this field.
Contents
List of Figures, List of Tables, Acknowledgements, Industrial tourism
development in cities: towards a framework; Autostadt, Wolfsburg; Industrial
tourism in Cologne; Industrial tourism in the Pays de la Loire region; Industrial
tourism in Turin; Industrial tourism in Shanghai; Industrial tourism in Rotterdam;
Conclusions and recommendations; Index.
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Managing
Sustainable Tourism
A Legacy for the Future

David L. Edgell
SPECIAL
INDIAN
PRICE

About the Book
Intelligently designed tourism strategies for the twenty-first century! Successful
tourism development and marketing are dependent on maintaining a delicate
balance between economic growth and the protection of environments.
Managing Sustainable Tourism: A Legacy for the Future tackles the tough issues
of tourism such as negative environmental impact and cultural degradation, and
provides answers that don’t sacrifice positive economic growth. This essential
book offers practical plans for fostering harmonious relationships among local
communities, the private sector, not-for-profit organizations, academic
institutions, and governments at all levels as well as develops management
practices and philosophies that protect natural, built, and cultural environments
while reinforcing positive and orderly economic growth.
Managing Sustainable Tourism discusses in-depth the sensible guidelines for
protecting environment, heritage sites, and local culture while developing
realistic tourism goals for compatible economic growth. Useful strategies for
sustainable tourism are detailed for each tourism type, along with useful triedand-true marketing techniques aimed at cooperation and respect for all types of
environments. Case studies, research, and supplemental reading lists clearly
illustrate ideas and the author’s qualified suggestions.
Managing Sustainable Tourism explores:
Ÿ

the future of the tourism industry, understanding sustainable tourism, the
economics of community growth through tourism, marketing the sustainable
tourism product, nature tourism, heritage tourism, cultural tourism, rural
tourism, practical guidelines for sustainable tourism, a workable global
sustainable tourism initiative

Ÿ

Managing Sustainable Tourism is an ideal resource for educators, students,
developers, entrepreneurs, investors, tourism strategists, planners,
policymakers, and anyone interested in sustainable tourism for the new
millennium.

Contents
Foreword, (Stanley Selengut), Preface, Acknowledgments, Chapter 1. Tourism
Today and Tomorrow, Chapter 2. A Philosophic Approach to Sustainable
Tourism, Chapter 3. Is Sustainable Tourism Economically Viable?, Chapter 4.
Nature-Based Tourism: Don’t Fool with Mother Nature, Chapter 5. What Is Our
Heritage? Chapter 6. Culturally, Tourism Is Important Chapter 7. Tourism Goes
Country Chapter 8. Strategies for Sustainable Tourism Chapter 9. Managing
Sustainable Tourism Chapter 10. More to Say About the Future, Notes,
Bibliography, Index.
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Marketing of
Tourism Experiences
Edited by
SPECIAL
INDIAN
PRICE

Noel Scott
Eric Laws
Philipp Boksberger

About the Book
This book provides a review of the current theory and practice of experiential
tourism and how it is marketed. Many societies today are characterised by
widespread individual wealth of an order previously confined to the elite with the
consequence that ownership of ‘ordinary’ physical goods is no longer a
distinguishing factor. Instead people are now seeking the ‘extraordinary’ with
examples being bodies enhanced through surgery, personal fitness trainers,
and, in the case of leisure and tourism, seeking unique and unusual places to
visit and activities to undertake. This trend manifests in the increasing
consumption of services and the addition of experiential elements to physical
goods by businesses aware of societal changes. The trend is enhanced by
rapidly changing technology and economic production methods providing new
sectors of the world’s population with access to the consumption experiences
that are repeatedly featured in the media. This is the experience economy,
characterised by a search by consumers for fantasies, feelings, and fun.
This book was based on a special issue of Journal of Hospitality Marketing &
Mangement.
Contents
Introduction The Marketing of Hospitality and Leisure Experiences Noel Scott,
Eric Laws, and Philipp Boksberger 1. Conceptualizing Experience: A Tourist
Based Approach Serena Volo 2. Urban Tourism Precincts and the Experience of
Place Tony Griffin and Bruce Hayllar 3. Reading the Landscape: The
Development of a Typology of Literary. Trails that Incorporate an Experiential
Design Perspective Nicola MacLeod, Deborah Hayes, and Alix Slater 4. The
Consumption of Museum Service Experiences: Benefits and Value of Museum
Experiences Jennifer Kim Lian Chan 5. Retail and Service Encounters: The InterCultural Tourist Experience Katherine B. Hartman, Tracy Meyer, and Lisa L.
Scribner 6. Student Travel Experiences: Memories and Dreams Michael Morgan
and Feifei Xu 7. The Staging of Experiences in Wine Tourism Birgit Pikkemaat,
Mike Peters, Philip Boksberger, and Manuela Secco 8. Marketing the Leisure
Experience to Baby Boomers and Older Tourists Ian Patterson and Shane Pegg
9. Effect of Experience on Cognition, Affect and Satisfaction: The Case of
Japanese Visitors to Macau Yi Chen, Xinran Y. Lehto, and Soojin Choi 10. Quality
Tourism Experiences: Reviews, Reflections, Research Agendas Gayle Jennings,
Young-Sook Lee, Amanda Ayling, Brooke Lunny, Carl Cater, and Claudia
Ollenburg 11. Agenda for Co-Creation Tourism Experience Research Esther
Binkhorst and Teun Den Dekker 12. Cultural experience Tourist Motives
Dimensionality: A Cross-Cultural Study Pandora L.Kay , INDEX.
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Mining Heritage
and Tourism
A global synthesis
Edited by
SPECIAL
INDIAN
PRICE

Michael V. Conlin
Michael V. Jolliffe

About the Book
Many former mining areas have now lost their industrial function and are now
turning to tourism for regional revitalization and community economic
development. The transformation process of these industrial, and in some cases
derelict, mining sites and landscapes into an area of interest for tourists is a major
challenge both for planners and for tourism managers. It involves complex
consideration to both the preservation of the physical site and community mining
heritages as well as the health, safety and environmental factors inherent in
opening these vast sites to the public. Mining Heritage and Tourism includes
contributions from internationally recognized authorities and is the first book to
focus on the issues, challenges and potentials in redeveloping mines as cultural
heritage attractions which are explored thematically throughout the book. It
draws on multidisciplinary research to consider the dichotomy between heritage
preservation and tourist development goals for mining heritage sites as well as to
explore the practical challenges of developing these sites. These themes are
illustrated by case studies from a vast range of geographical locations around
the globe to offer operational insights into the planning and management of
these sites for both heritage and tourism purposes, as well as innovative site
management techniques. There has never before been a more comprehensive
book on mining heritage tourism representing the latest developments in
strategy, policy and practices. This book serves as an invaluable guide for
students, researchers, academics and practitioners in the areas of Tourism and
Heritage Management.
Contents
Section 1: Introduction 1. What Happens When Mining Leaves? Section 2:
Interpreting Mining Heritage 2. The Making of Two Mining Museums: Bowes and
Beamish, North East England 3. Chinese Mining Heritage and Tourism in the
Goldfields of the Pacific Rim 4. Pilgrimage in Heritage Tourism: Finding Meaning
and Identity in the Industrial Past 5. Branding Beaconsfield: The Great Escape
Puts Small Tasmanian Town on the Tourist Map Section 3: Transforming Mines
into Heritage Attractions 6. Mining the Museum: A Rich Vein for Dissent
7. Transforming Working Mines into Tourist Attractions: Conceptual and Practical
Considerations 8. Developing a Heritage Tourism Attraction in a Working Salt
Mine: The Kansas Underground Salt Museum 9. Interpreting the Environmental
Impacts of the Gold Rushes at the Castlemaine Diggings National Heritage Park
10. Sustaining the Benefits of Heritage Mining for Site, City and Region: Exploring
the Success of Sovereign Hill Outdoor Museum Section 4: Traditional Mining
Attraction Destinations 11. Flogging a Dead Horse or Creating Cultural
Capacity? The Development and Impact of Mines as Alternative Tourist
Destinations: A Case Study of South Wales, UK 12. The Benefits and Challenges
of Implementing Tourism in Mining Communities Attractions
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Service Quality Management
in Hospitality Tourism and Leisure

Editors
SPECIAL
INDIAN
PRICE

Jay Kandampully
Connie Mok
Beverley Sparks

About the Book
Does your staff deliver the highest quality service possible?
Customers today expect a very high overall level of service in hospitality, tourism,
and leisure. Competition in these fields will thus be driven by strategies focusing
on quality of service to add value, as opposed to product or price differentiation.
Service Quality Management in Hospitality, Tourism, and Leisure highlights
concepts and strategies that will improve the delivery of hospitality services, and
provides clear and simple explanations of theoretical concepts as well as their
practical applications!
Contents
About the Editors, Contributors, Preface, Chapter 1. Concepts of Tourism,
Hospitality, and Leisure Services, Chapter 2. Unique Characteristics of Tourism,
Hospitality, and Leisure Services Chapter 3. Service Quality Concepts and
Dimensions Pertinent to Tourism, Hospitality, and Leisure Services Chapter 4.
The Impact of People, Process, and Physical Evidence on Tourism, Hospitality,
and Leisure Service Quality Chapter 5. Understanding the Role of the Service
Encounter in Tourism, Hospitality, and Leisure Services Chapter 6. Service
Quality, Customer Satisfaction, and Value: An Examination of Their Relationships
Chapter 7. Competitive Advantages of Service Quality in Hospitality, Tourism,
and Leisure Services Chapter 8. Approaches to Enhance Service Quality
Orientation in the United Kingdom: The Role of the Public Sector Chapter 9.
Service Quality Monitoring and Feedback Systems Chapter 10. Measuring
Service Quality and Customer Satisfaction Chapter 11. Managing Service Failure
Through Recovery Chapter 12. Empowering Service Personnel to Deliver Quality
Service Chapter 13. Service Guarantee: An Organizations Blueprint for Assisting
the Delivery of Superior Service Chapter 14. Managing and Marketing Internal
and External Relationships Chapter 15. Cross-Cultural Issues in Service Quality
Chapter 16. Technology and Its Impact on Service Quality Chapter 17. Delivering
on Service: What Are the Questions and Challenges for Tomorrows "Virtual
University"?
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Sport Tourism
Concepts and Theories

Edited by

Heather Gibson
SPECIAL
INDIAN
PRICE

About the Book
The study of sport tourism is on the cusp of moving from a descriptive phase of
research into an analytical phase. Consequently, many academics and graduate
students are searching for theories upon which to ground their work. This book
draws upon theories and concepts from sociology and anthropology (the sociocultural perspective), sport and tourism studies, and business studies. One of
the dangers of a new area of study is that the body of knowledge is built on a
range of seemingly unrelated studies. By grounding work in a theoretical
perspective, future work can be linked to, and contribute to building a cohesive
understanding of various aspects of sport tourism.
This book is an edited collection written by some of the top scholars in the field,
providing a compendium of theories and concepts that can be used to frame
research on various aspects of sport tourism.
This volume was previously published as a special issue of the journal Sport in
the Global Society.
Contents
Part One Understanding Sport Tourism: Socio-cultural Perspectives 1. Leisure
Constraint Theory and Sport Tourism 2. Serious Leisure, Social Identity and Sport
Tourism 3. Something Lived, Something Learned: Nostalgia's Expanding Role in
Sport Tourism Part Two Sport and Tourist Studies: Theories and Paradigms
4. Towards and Understanding of 'Why Sport Tourists Do What They Do'
5. Building Sport Event Tourism into the Destination Brand: Foundations for a
General Theory 6. Sport Tourism as an Attraction for Managing Seasonality
7. Host and Guest Relations and Sport Tourism 8. Sport Tourism, Cityscapes and
Cultural Politics 9. Marketing Sport Tourism: Creating Synergy Between Sport
and Destination 10. Service Quality Perspectives in Sport Tourism 11. Public
Sector Support for Sport Tourism Events: The Role of cost-benefit Analysis 12. A
Grounded Theory of the Policy Process for Sport and Tourism 13. The
Management of Sport Tourism, Conclusion, Index
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Tourism and Change
in Polar Regions

SPECIAL
INDIAN
PRICE

Edited by
C. Michael Hall
Jarkko Saarinen

About the Book
The world’s polar regions are attracting more interest than ever before. Once
regarded as barren, inhospitable places where only explorers go, the north and
south polar regions have been transformed into high profile tourism destinations,
increasingly visited by cruise ships as well as becoming accessible with direct
flights. Tourism is seen as one of the few economic opportunities in these regions
but at the same time the polar regions are being opened up to tourism
development they are being affected by a number of new factors that are
interconnected to travel and tourism. Climate change, landscape and species
loss, increasing interest in energy resources and minerals, social changes in
indigenous societies, and a new polar geopolitics all bring into question the
sustainability of polar regions and the place of tourism within them.
This timely volume provides a contemporary account of tourism and its impacts
in polar regions. It explores the development and prospects of polar tourism, as
well as tourism’s impacts and associated change at high latitudes from
environmental, economic, social and political perspectives. It draws on cutting
edge research from both the Arctic and Antarctic to provide a comparative review
and illustrate the real life issues arising from tourism’s role in these regions.
Integrating theory and practice the book fully evaluates varying perspectives on
polar tourism and proposes actions that could be taken by local and global
management to achieve a sustainable future for polar regions and development
of tourism. This complete and current account of polar tourism issues is written
by an international team of leading researchers in this area and will have global
appeal to higher level students, researchers, academics in Tourism,
Environmental Studies, Arctic/Polar Studies and conservation enthusiasts alike.
Contents
1. Tourism and Change in the Polar Regions: Introduction – Definitions,
Locations, Places and Dimensions 2. Tourism and Change in the Northern Polar
Regions: Impacts, Climate Change and Biological Invasion 3. Cruise Tourism in
Arctic Canada: Navigating a Warming Climate 4. Climate Change and Polar Bear
Viewing: A Case Study of Visitor Demand, Carbon Emissions and Mitigation in
Churchill, Canada 5. Climate Disruption and the Changing Dynamics of Polar
Bear – Human Interactions in Northern Ontario: A Case Study of Polar Bear
Management in Polar Bear Provincial Park, Ontario, Canada 6. Cruise Tourist
Experiences and Management Implications for Auyuittuq, Sirmilik and
Quttinirpaaq National Parks, Nunavut, Canada 7. A Holiday on Ice on Hold?
Nature-based Tourism and Climate Change in the Nordic North 8. Sustainability
and Emerging Awareness of a Changing Climate: The Tourism Industry’s
Knowledge and Perceptions of the Future of Nature-based Winter Tourism in
Finland
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Benchmarks in
Hospitality and Tourism
Edited by

Sungsoo Pyo
SPECIAL
INDIAN
PRICE

About the Book
How much money is your business wasting? How good is the service you
deliver?
This pioneering book will familiarize you with benchmarking techniques that can
be used to gauge and improve the performance of hospitality and tourism
businesses anywhere! With compelling case studies drawn from hotel
management, environmental systems, and destination practices, it examines
important aspects of benchmarking, including satisfaction barometers, indicator
development, and finding/networking with benchmarking partners.
After an overview of benchmarking concepts and processes, this essential book
explores:
Ÿ benchmarking’s strengths and weaknesses
Ÿ ways to apply benchmarking to tourist facilities and destinations
Ÿ the role of customer satisfaction and loyalty in benchmarking--and a way to
efficiently measure it
Ÿ a procedure for identifying benchmarking partners
Ÿ the Tyrolean Tourism Barometer--its value, its usefulness, and ways to
improve it
Ÿ the changing functions of hotel front office operations and procedures and
benchmarks that can help empower front office employees
Ÿ benchmarks in quality management
Ÿ benchmarks in accreditation for hospitality and tourism businesses
Ÿ a case study of environmental management systems for Caribbean resorts
and hotels--how they have saved money on water, electricity, diesel fuel, and
liquefied petroleum gas while improving environmental performance
Contents
• Introduction • Benchmarking the Benchmarks • Articles • An Overview of
Benchmarking Literature: Its Strengths and Weaknesses • Guest Satisfaction
Barometer and Benchmarking: Experiences from Austria • A Heuristic Model for
Benchmarking SME Hotel and Restaurant Business on the Internet
• Development Opportunities for a Tourism Benchmarking Tool—The Case of
the Tyrol • Benchmarking Best Practice in Hotel Front Office: The Western
European Experience • Managing Quality in Hotel Excelsior • Serviced
Accommodation, Environmental Performance and Benchmarks
• Environmental Management Systems for Caribbean Hotels and Resorts: A
Case Study of Five Properties in Jamaica, Index, Reference Notes Included
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About the Book
Tourism Forecasting and Marketing presents vital, up-to-date research on the
latest practice and applications of tourism demand modeling and forecasting.
The book addresses both econometric and time series approaches to
forecasting, focusing on the concepts, model specification, data analysis, and
methodologies used in day-to-day tourism planning. An international panel of
practitioners and academics call on a diverse range of empirical research
findings to discuss commonly used theoretical frameworks for forecasting and
future directions tourism demand is likely to take.
Tourism Forecasting and Marketing presents research findings from the United
States, the United Kingdom, Asia, and Australia that are invaluable for guiding
government and private sector tourism investment and development decisions.
The book addresses traditional versus modern forecasting techniques;
evaluations of current and past forecasting methods; modeling and forecasting
destination choice; and the impact of forecasting and marketing on tourism
demand. Topics include:
Ÿ using time series models to forecast inbound tourism demand for China and
Greece
Ÿ determining the economic factors that influence tourism demand in Hong
Kong, Indonesia, and Malaysia
Ÿ examining domestic travel expenditures in South Korea
Ÿ developing a model to forecast ski tourism
Ÿ using the Palmore cohort analysis for tourism forecasting and much more!
Tourism Forecasting and Marketing is an important textbook for educators and
students working in tourism policy planning and management, and tourism
marketing. The book is equally effective as a reference for travel and tourism
researchers, and for professionals dealing with tourism demand analysis and
forecasting.
Contents
• Introduction: Tourism Forecasting: State of the Art • Forecasting China’s
Monthly Inbound Travel Demand • Forecasting International Tourism Demand for
Greece: A Contingency Approach • Factors Affecting Demand for Tourism in
Hong Kong • Modeling Tourist Flows to Indonesia and Malaysia • Determinants
of Domestic Travel Expenditure in South Korea • Trends and Forecasts for
Inbound Tourism to China • Learning and Ability to Pay: Developing a Model to
Forecast Ski Tourism • Forecasting Travel Patterns Using Palmore’s Cohort
Analysis, Index
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About the Book
Due to increasing potential of tourism sector in India, there is a need for
understanding the basic principles and practices of tourism and travel
marketing. This book addresses the principles and practices of marketing that
can be used in global travel and tourism context. Care has been taken that the
concepts discussed in the books are relevant to 21st century. Several case
studies have been incorporated in the book to make certain concepts simple to
understand.
The text is comprehensive and a user friendly style and has been used to make
content in line with today's modern travel and tourism industry. Several
components of marketing in the field of travel and tourism are being discussed in
this book in great detail making the text indispensable for the students as well as
professionals working in this field.
Salient features
Written in lucid and simple language in concise form
Learning objectives at the beginning help students to have an overview of the
chapter
Ÿ Case studies have been provided in each chapter
Ÿ Figures and illustrations have been given as per requirement in the text
Ÿ Review exercises given at the end of each chapter
Ÿ Glossary given at the end helps students to understand difficult term.
Ÿ
Ÿ

Contents
1. Tourism Product and Marketing 2. Tourism Promotion 3. Tourism Packaging
4. Travel Agency Business 5. Transportation and Accommodation, Glossary
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About the Book
Volunteer Tourism is one of the major growth areas in contemporary tourism,
where tourists for various reasons seek alternative goodwill experiences and
activities. To meet this demand there has been a surge in volunteer programmes
offered in range of destinations organized by a variety of charities and tour
operators which is predicted to continue to grow in the future.
Volunteer Tourism provides an in-depth analysis of the complex issues
associated with traditional and contemporary volunteer tourism. Reflecting the
growth in this phenomenon, this book provides a cohesive collection of chapters
written from a range of international expert scholars and researchers. The
theoretically rich, practically applied and empirically grounded contributions are
based on current and diverse research in the area. This groundbreaking volume
explores topics which have not been addressed in the literature before, such as
the impact on host communities, introducing new areas and ideas to the field.
The diverse range of themes are identified and addressed, including volunteer
tourism and sustainability to, uniquely, the examination of volunteer tourism
stakeholders – volunteers themselves, the host-to-guest exchange, and the
organizations – and management of volunteers. These themes are examined in a
range of international case studies, demonstrating the wide range of issues
associated with volunteer tourism.
Contents
1. Volunteer Tourism: Theory and Practice Part 1: The Volunteer: Motivation,
Experiences and the Self 2. Understanding Voluntourism: A Glaserian Grounded
Theory Study 3. VOLUN tourists versus volun TOURISTS: a true dichotomy or
merely a differing perception? 4. Journeys of the Self: Volunteer Tourists in Nepal
5. Young Non-institutionalised Volunteer Tourists in Guatemala: exploring youth
and self-development 6. Developing and promoting sustainable volunteer
tourism sites in Sabah, Malaysia: experiences dimensions and tourists’ motives
7. Volunteer Tourism as a Life-Changing Experience 8. Self and Society in
Voluntourism: A Thirty Year Retrospective Analysis of Post Trip Self Development
of Volunteer Tourists to the Israeli Kibbutz Part 2: Expanding the Boundaries on
Volunteer Tourism Research 9. Volunteer Tourism and Divers with Disabilities:
Evidence from Malaysia 10. Profiling volunteer holiday leaders: a case study of
National Trust working holiday leaders – socio-demographics, basic human
values and functional volunteer motivations 11. Volunteer Archaeological
Tourism: An Overview 12. Managing volunteers: An application of ISO
31000:2009 Risk Management - Principles and guidelines to the management of
volunteers in tourism and beyond 13. Volunteer Tourism and Intercultural
Exchange: Exploring the ‘Other’ in the Experience 14. Volunteer Tourism: How do
we know it is ‘making a difference’? 15. How does it make a difference?
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About the Book
This book gives vital information about the working of commercial kitchens in
Hotels, Restaurants, Coffee shops and Flight Kitchens with regard to
requirement of skilled manpower, the equipment and material utilised and all the
activities involved in the production of authentic, wholesome and sumptuous
food dishes.
The book will definitely help in developing the culinary skills of students pursuing
hotel/hospitality management, in-flight cabin services and those planning to
setup their own catering establishments.
Contents
1. Food Production Area 2. Sections of the Food Production Area 3. Equipments
Used in Commercial Kitchens 4. Manpower for Commercial Kitchens 5. Job
Description of Each Incumbent 6. Importance of Hygiene and Sanitation in
Commercial Kitchens 7. Material for Commercial Kitchens 8. Essential Utensils
Used 9. Menu Merchandising 10. Mis-en-Place in Commercial Kitchens 11. Food
Operational Cycle 12. Prevention of Food Adulteration Act, 1954, 13. Fire
Fighting 14. Pest Control 15. Garbage Disposal 16. Display of Boards,
Annexures, Glossary.
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